Al Customized Menu App




Value Proposition

menu =—> Reimagining dine-in experiences

Seamless QR code ordering
Personalized menu Recommendation

----- Customer Retention Enhancement

Boosting restaurant Efficiency
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leflculty in giving the best dmmg expenence for
customers from different cultures and countries




Time lost:
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Inefficient dine-in ordering and
Less Hospitality

avg 5 min to order
avg 15 min to serve

avg 2 min to pay

70%+

People (surveyed) are
indecisive when ordering

No Picture, Limited Waiters....

Too much time waste until order




Effects:

P ro b I e m @ e Increased customer satisfaction
e Increased loyalty

o Improved efficiency

Lack of Personalized Dining

Experiences Lead to Increase revenue

90%

Our Country, Region, Allergy, Preference, customers are likely to

Diet are all different but menu are same spend more money with
personalization




Starbucks Loyalty Program :
15% increase in customer retention and a

P ro b I e m @ 20% boost in revenue

TGI Fridays Personalized happy hour

Limited Ways for Ongoing promotions :
15-20% increase during non-peak hours
Engagement
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10%+ ..

Personalized campaigns
can increase customer

Much Demand to enhance customer

relationships by campaigns,
But no contact info and no ways to reach retention rates by 5-15%
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Jar Tag Filter

This filter meal by
customer’s diet, allergy or
reginal prohibiting as only
one universal menu app

Best Medl

Recommendation

This is recommendation
by restaurant to indicate
which meal has great
taste and one that
everyone like.

Menuz )
Recommendation

This is personalized
recommendation based
on customer’s order history
across restaurants.




Real Time

To maximize customer satisfaction in-shop, Menuz
enhances personalized interactions using the customer's
history. This includes displaying the number of visits,
order history, and preferences. Our mission is to reduce
daily operational tasks, allowing more time for staff to
interact with and care for customers.




Targeting & Execution
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Dashboard

In Dinerz, users can track the current status of revenue,
profit, and orders today, comparing them against the KPlIs
they set. Additionally, it provides a ranking of popular
meals based on customer segments like country, gender,
or age, which helps understand customer preferences and
answer questions for recommendations.

Moreover, the Analytics Report offers insights and
forecasting to optimize daily operations, stock
management, and menu offerings using advanced
analytics techniques.
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People from different
country

GenZ &
Millennials

Customer Journey

| don’ know what to order

Recommendation

Translation

| am Moslem so | can not eat pork...

Allergy & Regional Filtering

Travelers

| really want to find meal mush
easily and order ASAP

QR Order & Payment
Pre Order

share on instagram!!

Share

Oh, the taste was nicel!l | want to

Thank you for coming again!
Do you want to order same
meal?? Or Try new One??

2 Real Time

Waiters Diner Monitoring

New Special Meal is coming

today!!

RESTAURANT
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Restaurant

H

Happy hour!! BUY 1 GET Freel!!

Campaign Targeting
& Execution

Email & App notification



Future Plan

POS Pre Order

Delivery Restaurant Search



Customer journey map

s

v

Ve ., ____0
New Diner Returning Diner Love Diner
) Thank you for coming again!
I don’k hat to ord ) . . .
People from different q/ on o e o o Do you want to order same New Special Meal is coming
country Recommendation meal?? Or Try new One?? today!!

& Translation

/
q/am Moslem so | can not eat pork.) re % Campaign Targeting
: < @ & Execution

Real Time @ q-iappy hour!! BUY 1 GET FreeD
Diner Monitoring

Allergy & Reginal Filtering Waitors

Touch points

J A Oh, the taste was nice!! | want to share on instagram!!)

. o O @
Travelers

Oh, okay, | want to go this
restaurant also!!

Share ~————————m——————————————————

Social Network

| really want to find meal mush
easily and order ASAP

LN QR Order & Payment Google Map

GenZ & Pre Order
Millennials



Matching System

Filter by Allergy, Regional things, Diet,

Whole Menu
Customer
Needs
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Reeommends \‘\ Menuz
Recommends
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Customized Recommend
It will be based on their demographic info
and order history

Ranking by Customer Segment
By Gender

By Age
By Country

Restaurant Recommend

T For ex. Most Bought

Hot Meal

\Previous Order and Loved Order
with previous customization



Customized Recommend Ranking by Customer Segment

Your Best Bestl | Best2 | Best3 | Best4 | Bestb \*—\— —————————  Gender Best1l Best 2 Best 3
\\\\ _
~ ~

\\ T~

New Try Best1 Best 2 Best 3 \\\ = Age Best1 Best 2 Best 3
~
~
~
. . \
After getting more data, you best will be based on own Customer.segment \‘ Country Best 1 Best 2 Best 3
beyond gender, age, country and food preference from order history

Restaurant Recommend

Restaurant Best Best Best Best Best — Popular Best1 Best 2 Best 3
Best 1 2 3 4 5 S T ~———

N ~ Good Taste Best 1 Best 2 Best 3

Restaurant should choose their recommendation manually or based on >«

\ °
visualization we provide Profitable Best 1 Best 2 Best 3

Previous Order and L oved Order Menuz show previous order and loved one if they put them as loved meal before

Love / Pre Lovel Love 2 Love 3 Pre Order1 Pre Order 2 Pre Order 3




Incentive Structure by given customer data
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Customer w Restaurant

Customer Info
(By creating Account)



Data Solutions

Why customers retained ??—

What kind of customer love which meal?? Recommendation A
Which meal is healthy, allergy-safe, and Meal Filtering \
regionally permissible? ?? \ Rotation Rate
Who is new / return customer? R :
eal Time .
\ Customer Expectation

Diner Monitoring \

Campaign

Retention Rate

Who is best target for campaign??—

Dashboard / Analytics / Al

Customer Info { “J
Order History ==
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Book a Demo - x.°

—) getmenuz.com


http://www.getmenuz.com/

Get In Touch

Roger Lopez Benet Ogata Ryosuke
Co-founder Co-founder

. m e N U Email Address US & Canada Japan & SEA
contact@getmenuz.com +1 (415)-813-7663 +81 8067589021



